The implementa� on of an innova� ve idea by small and medium-sized enterprises o� en is difficult because of the diffi culty in fi nding a source of fi nancing. The modern level of development of communica� on technology, exchange of informa� on, the possibility of combining these poten� als and using synergis� c ini� a� ves provides an opportunity to overcome this barrier. Dynamically growing crowdfunding is an opportunity for implemented projects. This study presents a defi ni� on of crowdfunding, its types as well as advantages and disadvantages from lender and loaner of capital points of view. It also shows the dynamics of crowdfunding market growth in Europe and the legal basics. The aim of the ar� cle is to describe the characteris� cs of crowdfunding, a� empt of iden-� fi ca� on of the key factors determining its alloca� ve effi ciency, and to present their impact on its further development.
I
The implementa� on of an innova� ve idea is o� en diffi cult because of the barrier of lack of its funding sources. The modern level of development of communica� on technology, exchange of informa� on, the possibility of combining these poten� als and use of synergis� c ini� a� ves, jointly create possibili� es to overcome this barrier. An opportunity for innova� ve projects is therefore more dynamically growing crowdfunding, which has to be understood as an alterna� ve, rela� ve to the tradi� onal, tool of gaining capital, fi nancing various projects, based on a group of individual en� � es.
Crowdfunding allows almost immediate implementa� on of innova� ons and reduc� on of the risk of lack of acceptance of the target group of its customers. The number and value of payments made by single capital providers give a kind of certainty that the idea is a hit, and thus, its implementa� on is possible and desirable.
The aim of the ar� cle is to describe the characteris� cs of crowdfunding, a� empt to iden� fy key determinants of its alloca� ve effi ciency, and signal their impact on its further development as a source of funding of small and medium-sized enterprises. The adopted research hypothesis is that crowdfunding is a business model, allowing entrepreneurs to raise funds, reach selected target groups, and provide adver� sing.
T -
The fi rst public fundraising with the use of Internet appeared in the 1990s, however, the most dynamic growth occurred in the fi rst and second decades of the twentyfi rst century 1 . Nevertheless, the proper development of crowdfunding was in the years [2005] [2006] [2007] [2008] [2009] , when numerous online pla� orms for communica� on of ini� ators and investors (for example Kickstarter.com, Zopa.com, IndieGoGo.com, Kiva.org) started running. Mainly, propaga� on of the Internet and the expansion of on-line payments using PayU or DotPay systems, allowing one to make small transfers (called micropayments) 1 The Bri� sh rock band Marillion was one of the pioneers of using this type of project fi nancing, which in 1997 went on a tour in the United States from funds raised from the fans through an Internet campaign in the amount of 60 thousand USD (Frey, 2012) . This solu� o, the team decided to repeat in the later period during prepara� on of their albums "Anoraknophobia", "Marbles" and "Happiness Is the Road" .
had an infl uence on its dissemina� on. The increased interest might also have been associated with a decrease of confi dence in the tradi� onal fi nancial ins� tu� ons, especially banks, which might be observed a� er the year of 2008.
Crowdfunding fi ts within the concept of the Internet community, which users connect into groups in order to build their own environment (Bannerman, 2013) which is a part of the so-called collaborati ve economy. The collabora� ve economy is built on distributed networked individuals, known as communi� es. Fundamentally, it stands in opposi� on to centralized market ins� tu� ons (imposing methods of produc� on, consump� on, fi nancing and learning) and is based on four key principles (cgs.org. pl):
1) design, produc� on and distribu� on of goods takes place through a collaborati ve network, 2) effi cient models of redistribu� on and sharing access to resources allow their maximum use, 3) a community uses direct forms of fi nancing (called disintermedia� on) and investment models, decentralizing the investment process, 4) 'democra� za� on' of science occurs through the socalled open knowledge resources and direct models of its sharing.
The term collaborati ve economy can therefore be understood as a totality of economic ac� vity, consis� ng in produc� on of goods and providing services, on the basis of the above principles, which seeks maximiza� on of the use of available resources, with a community's coopera� on.
The concept of crowdfunding, which is a neologism formed from the combina� on of two words: crowd and funding, namely raising funds through a crowd (via internet network), was suggested for the fi rst � me by M. Sullivan in 2006 on the forum of fundavlog blog (Burke� , 2011, p. 70; Drummond, 2011, p. 16; Sullivan, 2006) and was derived strictly from the concept of crowdsourcing 2 . Despite its not long history, there have been many a� empts at defi ning crowdfunding. T. Lambert and A. Schwienbacher were the fi rst who undertook this, and according to them crowdfunding is a kind of open 2
It is a process in which an economic en� ty carries out outsourcing of tasks, tradi� onally performed by employees to an uniden� fi ed, usually a very broad, group of people in the open call form (Howe, 2006) . Crowdsourcing involves various forms of en� � es' coopera� on, including primarily enterprises with Internet users, using their commitment, skills and knowledge. It can take many forms of paid or unpaid transfer of knowledge, skills or fi nished products, referring in this way to the concept of the Internet community.
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The ar� cle is an eff ect of the project -"Financializa� on-impact on the economy and society"-interna� onal conference, conducted by the University of Informa� on Technology and Management in Rzeszów with Narodowy Bank Polski under the scope of economic educa� on programme announcement via the Internet, aimed at raising fi nancial resources (in the form of dona� ons, in exchange for an agreed form of remunera� on or the right to vote) to support specifi c ini� a� ves (Lambert & Schwienbacher, 2010, p. 8) . In turn, K. Król presents crowdfunding as a way of collec� ng and alloca� ng capital, transferred in favor of a par� cular project in exchange for a predetermined return arrangement. It involves many capital providers, using teleinforma� c technologies and is characterized by be� er transac� on condi� ons than other methods publicly available on the market (Król, 2013, p. 23 ). K. de Buyser draws a� en� on to the fact that crowdfunding is most o� en used to fi nance micro and small enterprises in the ini� al stage of their business 3 . In this way, these en� � es overcome the barrier of access to the so-called tradi� onal sources of fi nancing, which means bank loans or securi� es issuance (Buyser, et al. 2012) . Another, more complex defi ni� on of crowdfunding, was suggested by D. Dziuba, sta� ng that (Dziuba, 2012, p. 85): 1) it is a process conducted on the Internet, ac� vated through open no� fi ca� on of an off er (in order to project), relies on the accumula� on of free fi nancial resources among the poten� ally huge number of dispersed par� cipants (their 'crowd'), 2) gathering fi nancial resources can be made in the form of non-repayable dona� ons resul� ng from charitable causes, philanthropic mo� ves or payments in an� cipa� on of a material prize or for the purpose of the possibility of borrowing resources in the future, either -as in the case of investment systems -investments in selected projects (companies especially in the early stages of development) in an� cipa� on -on fi nancial gratui� es and profi t-sharing or shares, 3) the range of benefi ts results from the implemented crowdfunding model and strategy used of rewarding par� cipants.
Summarizing the presented views, the following defi ni� on of crowdfunding can be formulated: it is an alterna� ve and innova� ve method of raising capital, increasing the likelihood of implementa� on (and further commercializa� on) of various projects -o� en innova� ve -at an early stage of their realiza� on (seed or start-up stage) by micro and small enterprises based on a large 3 Crowdfunding allows also to fi nance large projects. Raising capital in Ireland for the purpose of building a brewery within the 'Equity for Punks' project might be an example. People who fi nanced the project received shares in a newly created company. Each of them also obtained a voucher worth 10 pounds for a beer and 5 percent of a life� me discount on the purchase of beer in BrewDog bars and on the Internet (Mazurek, 2014, p. 23). group of people, who suppor� ng a given project, pay small amounts through an Internet fi nance pla� orm, however their mo� va� on may be diverse -philanthropic ac� vity, material or fi nancial prizes, or even shares and stocks in investment projects.
It is no� ceable that the key elements of crowdfunding are Internet fi nance pla� orms, which enable communica� on between the en� � es wan� ng to raise funds, and a large group of people who want to share their fi nancial surpluses. Thus, Internet fi nance pla� orms are used, among others in: 1) the presenta� on of projects' off ers, 2) incurring fi nancial commitments, making payments and control of their implementa� on, 3) crea� ng interac� on between market par� cipants, 4) providing payment systems and rewarding par� cipants.
On the basis of the foregoing considera� ons, an a� empt can be made to defi ne the basic characteris� cs of crowdfunding, which are: 1) using the communica� on poten� al of Internet, 2) the involvement of many capital providers (called community),
3) reduc� on of a barrier of enterprise's access to fi nancial funds available on the market, 4) o� en be� er trading condi� ons than the other, publicly available on the market forms of fi nancing (Król, 2013, p. 23) , 5) par� es involved in the transac� on -normally a transac� on involves three en� � es: fi nancingcrowdfunding pla� orm -benefi ciary; it is also possible a situa� on in which crowdfunding is limited only to bilateral rela� ons: fi nancing -benefi ciary, 6) purpose -can be diff erent, for example: investment, charitable, the implementa� on of a specifi c project, 7) mutuality of benefi ts -it may take the form of return arrangement of a benefi ciary for the benefi t of fi nancing an en� ty with measurable material value or be for example fi nancing's sa� sfac� on from the support of an interes� ng (charity) project.
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The ar� cle is an eff ect of the project -"Financializa� on-impact on the economy and society"-interna� onal conference, conducted by the University of Informa� on Technology and Management in Rzeszów with Narodowy Bank Polski under the scope of economic educa� on programme well as ins� tu� ons coopera� ng with them (for example adver� sers, suppliers of informa� on technology, security systems, or micropayments). The scope of benefi ts depends on the used model and specifi cs of the given pla� orm. The smallest bundle of benefi ts occurs in the simple dona� on systems, slightly higher in the sponsorship model, and poten� ally the biggest is related to the investment model. However, it should be taken into account that the more complex model, the more risky the project. Obvious benefi ts of crowdfunding include: 1) from the ini� ators' point of view -gaining necessary resources to fi nance a par� cular purpose, 2) from the investor's point of view -material prize, interest, profi t share or sa� sfac� on, 3) from the Internet pla� orm's point of view -fi nancial benefi ts arising from the registra� on or subscrip� on fees and commissions from fi nancial transfers.
For the investor, compara� vely low credit risk is also important, which involves their sharing in this type of fi nancing model rela� vely low amounts of support for the project. Another advantage is the presenta� on on the Internet pla� orm assump� ons of the project, because the fi nancing en� ty is able to take a look at it and come to a decision on funding from its acceptance. An advantage for the investor that should also be recognized is its anonymity, because the investor decides alone, whether and what kind of data about itself will be revealed.
In turn, from the ini� ator's point of view, an advantage of crowdfunding is the rela� vely small amount of ini� al investment. This could eff ec� vely encourage fi nancial support of projects, which signifi cantly increases the chance to raise funds, on which the ini� ator submits the demand (Drake, 2013, p. 122) . This is important for innova� ve solu� ons, which would not have received fi nancial support from more tradi� onal sources. However, it should be noted that not all projects generate added value for a community or economy and do not spread important ideas, or do not support individuals or social groups (these are ini� a� ves oriented exclusively on implementa� on of an individual unit's need, for example raising funds for the trip of one's dreams).
The benefi ts resul� ng from crowdfunding can also be considered in the non-fi nancial dimension. One of them is a fast verifi ca� on of the project through its demonstra� on. I. Singh notes that due to crowdfunding, an economic en� ty obtains informa� on about the value of its project. Internet users in fact decide to support the project if in their opinion, it can achieve market success. Crowdfunding creates an excellent opportunity for rapid confronta� on of the idea with reality. Market verifi ca� on of the project is refl ected in the scale of payments made -the approval of the project is expressed in a rapid gathering of the amount of which its author submi� ed demand (Singh, 2013, p. 18) . Invaluable for him is also the access to the community among which may be people with expert knowledge. Communica� ng through a crowdfunding pla� orm enables project authors to gain valuable feedback without incurring addi� onal costs 4 . Crowdfunding is therefore a marke� ng tool to present a new product or company, by directly referring to people who may become its users or customers. A successful crowdfunding campaign may also be helpful in the case of a possible applying for an addi� onal (classic) form of fi nancing or/and to obtain be� er fi nancing condi� ons.
Crowdfunding is also connected with a number of threats. One of them from the ini� ator's point of view should be considered a risk of dissemina� on of the intellectual property and the accompanying duplica� ng of the idea. Another risk that the ini� ator has to deal with is related to the underes� ma� on of transac� on costs. In par� cular this concerns the investment model, because its costs increase with each new issue of shares (establish contacts with new investors, preparing current informa� on about the project or ensuring the possibili� es of the exercise of rights by shareholders).
Crowdfunding is also associated with the risk of loss of reputa� on by the ini� ator. Contact with the community on the one hand provides an opportunity to use the experience and expert knowledge, while on the other hand exposes any negligence or errors in the project's descrip� on, which undermines the competence and credibility of the ini� ator.
Signifi cant risk associated with crowdfunding also results from the possibility of unknowingly breaking the law. Due to the lack of clear regula� ons defi ning principles of the organiza� on of crowdfunding (they are being formulated), rela� ons there should be based on the exis� ng rules, which do not always fi t into the specifi cs of crowdfunding. Lack of or low regulatory requirements regarding this form of fi nancing do not guarantee an adequate level of safety to investors (Demaria, 2013, p. 4 However, not all of them share this view. For example, C. Demaria (2013, p. 135) emphasizes that an entrepreneur using this type of fi nancing, does not obtain -through a contract with the community -professional support in the form of advice and project's control.
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T
Crowdfunding, due to the variety of economic objec� ves and legal condi� ons, occurs in various forms. Therefore, there have already been created a lot of classifi ca� ons, separa� ng its diff erent types depending on the adopted criterion.
For example, in view of the method of organiza� on it can be divided into simple and complex models. The fi rst of them are similar to tradi� onal public fundraising, which, however, through the Internet, take place on an incomparably larger scale. In contrast, complex models create advanced structures, based on equity or debt fi nancing and result in establishing of complex legal rela� ons between the ini� ator and fi nancing en� ty.
Another classifi ca� on dis� nguishes only two types of crowdfunding: lending crowdfunding (reward-based crowdfunding) and equity crowdfunding, which are characterized later in the ar� cle.
Currently, business prac� ce has developed lots of varie� es of crowdfunding, while the most common models include: 1) reward-based crowdfunding, 2) equity crowdfunding, 3) peer-to-peer lending (crowdlending), 4) dona� on-based crowdfunding, 5) fundraising, 6) experiment crowdfunding, 7) real estate crowdfunding (real estate crowdinves� ng).
The fi rst of these is the most classical model. Its aim is to create a specifi c product (in pre-sale) or unique service, which an investor receives in the form of a nonfi nancial reward, so they have the opportunity to be one of the fi rst owners of a product or user of service. This form of crowdfunding allows companies to implement an innova� ve product or service and their further commercializa� on, with a guaranteed order backlog, liquidity and recipients, who do not have control over the project. This solu� on is popular among entrepreneurs and start-ups because it allows them to get almost immediate fi nancing of diff erent ideas, especially innova� ve ones, or those arousing the interest of many consumers. When in this model there is no way to gather all the needed funds, there are two possible solu� ons. First, the project is not implemented, and all payments are returned (All or Nothing model). In a second solu� on, all gathered funds are adopted by the capital recipient, but he makes a decision on whether to reduce the scale of the project, or use other sources in order to collect the needed capital (Keep it All model).
Equity crowdfunding (crowdinves� ng) consists in turn of sale of shares in a company in exchange for payments made by investors, which allows them to ac� vely join in the project. However, it should be taken into account that most of the projects are in early stages of development, with high investment risk. The diff erence, between equity crowdfunding and tradi� onal methods of fi nancing, used by young companies (for example private equity/venture capital funds, business angels), is that it is not based on a rela� on with one investor, but a wide range of investors, while some of them may be their future customers. Depending on the scale, fi nancing is carried out through a public off ering or private placement. The ini� ator, deciding on this type of crowdfunding, should consider to what extent they are ready for transferring the control over the enterprise to new shareholders. Moreover, the amount and price of shares and the method of investors' remunera� on should be specifi ed. In addi� on, the choice of this model is costly, especially if there is a public off ering 5 . In addi� on to standard informa� on introducing ac� vity, also required is a presenta� on of a business model, as well as the development and marke� ng strategies of an entrepreneur. In this model, a success occurs in the case of gathering 100 percent of the funds. A lower value does not give the project execu� on capabili� es, while collec� ng a higher amount is also not possible, because of a predetermined amount of the off ered shares, and thus the required amount. Companies crea� ng so� ware or applica� ons, with a business model 5 Due diligence analysis limited in scope, is usually carried out by the pla� orm, and investors may have the ability to request addi� onal informa� on, so it need to be prepared to share with them, which may result in addi� onal costs.
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The ar� cle is an eff ect of the project -"Financializa� on-impact on the economy and society"-interna� onal conference, conducted by the University of Informa� on Technology and Management in Rzeszów with Narodowy Bank Polski under the scope of economic educa� on programme based on subscrip� ons most frequently use this form of crowdfunding. In this solu� on, there is a so-called classic model, in which there is a tradi� onal agreement in wri� en form, which is not made through an internet portal, as well as a so-called investment club model, in which the community collects funds to jointly buy and a� er that manage the company electronically 6 .
Another model is crowdlending (peer-to-peer lending), which is a direct alterna� ve to a bank loan, however the amount of paperwork is smaller, and the whole process is more effi cient. In this solu� on, there is neither use of prizes nor shares, only interest, which (similar as repayment of loans) are transferred to the lenders via the Internet pla� orm. In addi� on, the pla� orm verifi es the request in legal terms, assesses the creditworthiness of a poten� al borrower and sets out an indica� ve interest rate of the loan. It is worth no� ng that in almost every case the pla� orm carries out due diligence analysis, because is obliged to protect the interests of both a company and an investor. Therefore, pla� orms require a presenta� on of fi nancial data (Mitręga -Niestrój, 2013). There are two types of peer-to-peer:
1) peer-to-peer consumer lending (C2C) -debt-based transac� ons between individual investors, most are unsecured personal loans,
2) peer-to-peer business lending (B2B) -debt-based transac� ons between individual/ins� tu� onal investors and exis� ng businesses who are mostly small and medium enterprises (SME).
O� en the solu� on used in this model is the determina� on by the lenders of the interest rate, at which they are willing to share resources. For a large number of submi� ed bids, this allows the ini� ator to choose those that are the cheapest for him.
Donati on-based crowdfunding enables donors to support charitable or social causes or civic projects for no fi nancial or material returns. In other words -no legally binding fi nancial obliga� on is incurred by the recipient to the donor. It's worth poin� ng out that no fi nancial or material returns are expected by the donor. The primary goal in this case is doing good, organizing volunteer work, suppor� ng useful ini� a� ves (charity) in connec� on with the implementa� on of specifi c charity project.
In the case of fundraising, which is similar to donati on-based crowdfunding, the objec� ve of the project 6 Another typology suggested for example by D. Dziuba, who pointed out the dona� on model, loan model, investment model, and mixed models (Dziuba, 2012, pp. 86-88). does not have to be necessarily pro-social, because for example it may be a desire to realize the personal plans of the ini� ator. Thus, he is not obliged to provide fi nancial or material return arrangement, not coun� ng sincere gra� tude and possible symbolic prizes (for example a set of photos, e-mail thanks, gi� s, le� ers, gree� ngs, s� cker, etc.) 7 .
Another type -experiment crowdfunding -gives the opportunity to carry out specifi c research or perform a specifi c scien� fi c experiment. The interest in this model results in the possibility of raising funds to carry out scien� fi c research or experiments in exchange for the access to their results and formulated on their basis the conclusions by supporters.
The last of the types is real estate crowdfunding (real estate crowdinvesti ng). The purpose of this model is to sell real estate, but in contrast to the classical approach to selling, the vast majority of formali� es are carried out online via the pla� orm. The proposed real estate sales off er includes a specifi ed price, which is available only to accredited investors (with the relevant fi nancial skills), who can choose the size of the share in the given property, that they want to have (so-called fragmentary shares). Par� cipa� on in the property depends on the value of the amount paid, which expresses a propor� onal share in the total value of a property. The internet pla� orm also provides an appropriate range of informa� on about a property, necessary to analyze the profi tability of the investment. The use of a specifi c pla� orm may signifi cantly increase the exposure of the off er 8 .
In the near future, the appearance of new versions of crowdfunding in certain niches (for example leasing of vehicles and machines) can be expected. Noteworthy is the fact that the European Commission draws a� en� on to the possibility of crea� ng cross models, in which a part of the funds would be gathered through one of above crowdfunding models, and a second part from a structural fund or another development fund. It seems that such a solu� on will arouse a lot of interest because of the many opportuni� es for growth.
7
Theore� cally, the diff erence between crowdfunding and fundraising is clear. In crowdfunding, investors receive something in return, while in the case of fundraising there is no formula for compensa� on except gra� tude. However, in prac� ce, projects, off ering symbolic prizes in exchange for support, have a fundraising nature, while crowdfunding is characterized by off ering prizes, whose material or intangible (experience or idea) value is similar to the amount of support. 8
In Poland, there do not exist such pla� orms yet. If, however, indigenous legisla� on does not get in the way, it can be expected that this state should change quickly.
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In recent years, the social fi nancing market has been growing rapidly, which is refl ected in the appearance of new forms, as well as the increased interest in them, of both business prac� � oners, theorists and regulatory bodies, including the European Union 9 . Special legisla� ve condi� ons concern investment models based on the sale of shares. Regulators determine whether such solu� ons are possible in general, how many investors may be shareholders of a company, what funds they may invest, etc. On the electronic market there have operated so far a small group of such pla� orms, including Crowdcube.com (United Kingdom), Symbid.com (Netherlands), ASSOB. com (Australia). Un� l recently in the US these ac� vi� es were illegal. The situa� on changed in 2012 a� er the adop� on of the Jumpstart Our Business Startups (JOBS) act, under which the process of crea� ng mechanisms began to s� mulate the American economy through crowdfunding.
Despite the growing popularity of crowdfunding, Polish legisla� on has not yet developed legal acts dedicated to this form of fi nancing. In the case of donati onbased crowdfunding, without the return arrangement, it should therefore use the regula� ons applicable to public collec� ons, namely the Act on Public Collec� ons from 2014 (Act, 2014). According to Ar� cle No. 5, there is no need to obtain permission to collect funds. This procedure has been replaced by a declara� on on a specially created for this purpose na� onwide electronic portal, and then submi� ng, also through the portal, a report from the collec� on. The Act also indicates that collec� on can be done in cash or in nature. However, it does not resolve the problem of electronic payments, so it can be used a form of electronic money through transfer payment systems. It is worth no� ng that the public collec� ons can not be carried out by individuals, but only by organiza� ons, founda� ons, associa� ons and social commi� ees established by at least three people.
Other regula� ons are used in the case of reward crowdfunding. This model is not explicitly regulated by separate legal provisions, while by reason of the fact 9
In the European Commission's Communica� on of 27 March 2014 about crowdfunding it was noted that this mechanism brings a number of benefi ts, such as the promo� on of entrepreneurial ini� a� ves, by funding projects, including small and medium sized enterprises. Moreover, crowdfunding, in the Commission's view, is a tool tes� ng the market success of a product or service, and at the same � me a tool of marke� ng communica� on with consumers (Communica� on, 2014).
that it is not a typical example of a public collec� on, the provisions of the above men� oned act can not be applied. In this situa� on, the most reasonable is to assign to this model a sales contract based on pre-payment. Through project fi nancing, there is a purchase of a product (service), which will be created from collected funds. However, the off ered prizes should be characterized by a physical value and can not have sponsorship signs. Email messages, posters, CDs or postcards from the trip are the examples of such rewards.
Even more complicated in terms of legal interpreta� on is the equity crowdfunding model, which should be used in par� cular by enterprises. In this case, an off er presented via Internet may fulfi ll the requirement of a public off ering included in the Act on Public Off ering from 2005 (Act, 2005). The obliga� on, for drawing up the issue prospectus and making it available for the public, is incumbent on an ini� ator. The cost of preparing a prospectus and the complicated procedures of public off ering are dispropor� onately high and inadequate to the average value of funds obtained in crowdfunding programs in Poland
10
. Because of the possibility of selling shares in a private limited company, the provisions of the Commercial Companies Code (Act, 2000) are also applicable, which provide making required contribu� ons by the shareholders, to cover the share capital of private limited company at a level no lower than 5 000 zł.
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The popularity of crowdfunding globally is constantly growing -in 2009 540 million USD was collected in this way, in 2011 1.5 bln USD, a year later 2.7 bln USD, and in 2013 the value of the global crowdfunding market was 5.1 bln USD. It is also es� mated that there operate at the moment about 700 crowdfunding pla� orms, and most of them operate primarily in Europe and North America. Showing that crowdfunding is not a fad, IMF forecasts predict that in 2020 the world value of crowdfunding will be at a level of 500 bln USD, which will create 2 mln addi� onal work places (Kuczma, 2014) .
The report of the University of Cambridge about 10 There is no need to incur costs associated with drawing up the issue prospectus in the private placement and public off ering, provided that the total value of shares, calculated according to their issue price or the sale price does not exceed the equivalent of 100 000 EUR.
Crowdfunding as a mechanism for nancing small and medium-sized enterprises
The ar� cle is an eff ect of the project -"Financializa� on-impact on the economy and society"-interna� onal conference, conducted by the University of Informa� on Technology and Management in Rzeszów with Narodowy Bank Polski under the scope of economic educa� on programme crowdfunding in the European Union shows that this market is growing at a very fast pace (Wardrop, Zhang, Rau & Gray, 2015) . In the authors list of the fi ve dominant models of crowdfunding, changes are as follows (see Table 1 ):
1) peer-to-peer consumer lending (C2C) -the value of this market in the EU without the UK in 2014 amounted to 274.6 million EUR (increase compared to the year 2013 by 113%),
2) reward crowdfunding -the value of this market in the EU without the UK in 2014 was 120.3 million EUR (increase compared to the year 2013 by 127%),
3) peer-to-peer business lending (B2B) -value in 2014 was 93.1 million EUR with an increase of 272% compared to previous years (in Poland this phenomenon is s� ll not known, and we can expect that a pla� orm will appear soon and off er this type of service), 4) equity crowdfunding -an increase of 116% in 2014 compared to 2013, and the sum of all transac� ons amounted to 82.6 million EUR (the value of this market in the European Union with the UK amounted to 193 million EUR, of which 111 million is on the Bri� sh market), 5) dona� on-based crowdfunding has been growing steadily, with 104% average growth rate over the last three years to reach 19.91 mln EUR in 2014.
European countries where the crowdfunding market is growing the fastest, in terms of market value are (data for 2014): 1) United Kingdom -a strong leader -2.4 bln EUR, 2) France -154 mln EUR, 3) Germany -140 mln EUR, 4) Sweden -107 mln EUR, 5) Netherlands -78 mln EUR, 6) Spain -62 mln EUR.
In other countries, market value is es� mated at a level of 79 mln EUR. It is also worth no� ng that over the years of 2012-2014, UK domina� on was also seen in terms of growth dynamics of crowdfunding ( Table 2 ).
The Polish crowdfunding market against this background looks quite modest -the market value in 2014 amounted to about 4 million EUR. Despite this, growth prospects in Poland are promising. The poten� al of the Polish crowdfunding market has been noted by the economic environment, refl ected in the announcement of the Warsaw Stock Exchange to run its own crowdfunding pla� orm, aimed at s� mula� ng the forma� on and development of indigenous start-ups. Other evidence may be the launching of the Bri� sh equity crowdfunding pla� orm Crowdcube on the Polish market. It is also worth no� ng the establishment of the Polish Crowdfunding Society, promo� ng the idea of social fi nancing and crea� ng condi� ons for its development in Poland.
Analyzing the current state of the Polish crowdfunding market from the side of a project's ini� ator raises some concerns about the fi nancial aspect of the whole project. Firstly, the cost of raising capital is not small. Commissions Source: Own work based on (Wardrop, Zhang, Rau & Gray, 2015, p. 18) (Wardrop, Zhang, Rau & Gray, 2015, p. 13) "e-Finanse" 2016, vol. 12 / nr 3 Janusz Cichy, Witold Gradoń Crowdfunding as a mechanism for nancing small and medium-sized enterprises
The ar� cle is an eff ect of the project -"Financializa� on-impact on the economy and society"-interna� onal conference, conducted by the University of Informa� on Technology and Management in Rzeszów with Narodowy Bank Polski under the scope of economic educa� on programme of internet pla� orms at the level of 8-9% quite eff ec� vely can reduce the profi tability of projects.
The second issue is the amount of capital involved in this form of project fi nancing. At present, projects with a value of several thousand zloty, which o� en can not fi nd fi nancing, are posted on pla� orms. It shows the shallowness of the market and the lack of higher funds, which at the moment would be interested in investments.
A key problem seems to be the quality of the projects appearing on the Polish pla� orms. For the most part they have the character of charitable collec� ons, which aim at fi nancing someone's dreams or providing aid for the needy. As long as there will be worthwhile projects, the Polish crowdfunding market will look more like public collec� ons than the catalyst of original innova� ve ideas.
Market analysis cannot focus only on the successes. It should also note misguided ideas, failed collec� ons or simply scams (Saulski, 2015) . For example, on the Kickstarter.com pla� orm more than 40 percent of projects are misguided ideas, which are projects that failed to raise the required funds (Pająk, 2012) . One reason for failure was the inadequate amount on which ini� ators submi� ed the demand, whose level was too high in investors' assessment.
The analysis of completed projects through crowdfunding pla� orms in Poland provides for the iden� fi ca� on of fundamental barriers to further development. One of them is lack of public awareness of the existence of such prac� ces among poten� al users. According to M. Galicki, only 2 percent of Poles are aware of the existence of crowdfunding, while each month over 6 million Britons use crowdfunding pla� orms. Therefore, it is necessary to conduct informa� on campaigns and educa� onal programs, explaining the legal basis of all forms of crowdfunding.
It seems that the impact on further development of crowdfunding will also have the proper law regula� ons. It is important that implemented solu� ons, aimed at its ra� onaliza� on and reduc� on of accompanied risk, do not unduly hamper the development of crowdfunding. Therefore, necessary are: 1) the unifi ca� on of tax issues, 2) se� lement of the status of pla� orms' operators, 3) clarifi ca� on of the tax status of funds collected by the external services suppor� ng payments, 4) adapta� on of the capital market rules and the commercial law in acquiring stocks in joint stock companies or shares in public limited companies, 5) the implementa� on of tax reliefs for investments in projects at an early stage of development, 6) defi ni� on of a clear model of gathering capital through presale, 7) clarifi ca� on of the status of persons not conduc� ng economic ac� vity, whose status a� er implementa� on of the project may change, 8) solving a problem of so-called fl exible campaigns, in which the ini� ators do not receive the whole assumed amount.
In turn, at the European level, it seems that necessary is a consistent approach of Member States of the EU in areas such as the consolida� on of tax and capital market regula� ons, concerning the preven� on of money laundering, the place of benefi t fulfi llment and protec� ng intellectual property (introduc� on of a single patent). In order to precisely iden� fy and remove barriers for the development of social fi nancing, a discussion is needed with all interested par� es.
One of the direc� ons of further development of crowdfunding will be ac� vi� es, s� mula� ng innova� veness. The authors of innova� ve ideas should have a chance to reach out to Internet users, who willingly engage in interes� ng ini� a� ves. There is a group of investors who want to use new solu� ons and technologies, before they become mass marketed. The success of the fi rst campaign fi nancing the project of one of the fi rst line of Pebble smart watches was based on reaching this group. So far completed projects have concerned not only socalled crea� ve industries, but also products and solu� ons related to the new technologies industry. Therefore, crowdfunding will have great importance in the further development of these spheres of the economy. This confi rms the posi� on of the Polish government to the statement of the European Commission about crowdfunding, in which it is wri� en that it can be an important source of fi nancing of innova� ve projects (The posi� on of the Polish Government, 2014).
C
Based on the sta� s� cal data, it can be no� ced that crowdfunding success has shown the power of the crowd, which allows the implementa� on of various projects, including investments. Noteworthy is also the development, in a rela� vely short � me, of its many "e-Finanse" 2016, vol. 12 / nr 3 Janusz Cichy, Witold Gradoń Crowdfunding as a mechanism for nancing small and medium-sized enterprises
The ar� cle is an eff ect of the project -"Financializa� on-impact on the economy and society"-interna� onal conference, conducted by the University of Informa� on Technology and Management in Rzeszów with Narodowy Bank Polski under the scope of economic educa� on programme diff erent types which are used in prac� ce.
The basis of the success of any crowdfunding campaign is the idea for which the implementa� on funds are collected. Furthermore, an ini� ator should precisely defi ne the target group and prove that the idea is unique, of good quality and well thought out. Equally important for success is its presenta� on, because any ambiguity may arouse distrust among poten� al lenders (the crowd) and adversely aff ect results. Hence, it is important to have regular contact of originators with poten� al investors and at the same � me with consumers, even during the campaign.
Crowdfunding as a new and not exactly well-known mechanism for fi nancing various projects, especially small and medium-sized enterprises carries a number of threats. Their source may be use of the Internet and exis� ng lack of precise legisla� on, regula� ng this method of fi nancing, which poten� ally increases the likelihood of occurrence of nega� ve eff ects resul� ng from asymmetric informa� on, which means the risk of abuse and the risk of adverse selec� on.
In the near future, we can expect further development of crowdfunding, which will be connected with a need for its regula� on. It is important that regula� ons are not excessively limi� ng and consequently do not inhibit its further development. Therefore, regulators' consulta� ons conducted with all interested stakeholders are very important, to fi nd solu� ons sa� sfactory to all, and at the same � me limi� ng the risk of fraud to the funds entrusted to idea originators by investors.
